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Tourism in Social Entrepreneurship Studies

World Turbulenceà economics, social & Environmental system

à Tackling the problem in human rights, social justice, economics

imbalances & inequalities, environment degradation and climate change

à Contribute more to conscious social, economic and environmental
development

More Responsibility

Combining Profit maximization and social & environment concern à
balance between wealthy and impact

Dual Motive

Value Changing à unique context of Tourism & Hospitality transform into

responsible tourism that concern more to social impact ( for the future
society and environment )

Social Value Creation

Quadruple Helix à Government-Academia-Industry-Society à
Co-Creation Valueà Shared Value

Shared Value



Tourism Social Entrepreneurship

01

Definition  & Concept of Tourism Social Entrepreneurship
• Definition : A process that uses tourism to create innovative solutions to immediate social, environmental
and economic problems in destinations by mobilizing the ideas, capacities, resources and social
agreements, from within or outside the destination, required for its sustainable social transformation (
Sheldon et al. 2017)

• Concept : Dual Motive on Profit motive and Social motive à Balance between profit maximization and
impact for the society ( host communities & environment )

Tourism Social Entrepreneurship : The need and opportunity

• The need and opportunity for social entrepreneurship within the global tourism and hospitality sectors is
systemic, strategic and tactical.

• A major systemic challenge stems from its universal and virtually exclusive adoption of a profit maximizing
industrial model of production and consumption and also emerging social value creation that will create
impact for the society and environment à Tourism has played a major role in globalization, and the
creation of employment and opportunities to earn foreign exchange in developing countries.

.

Institutional and Policy Support for Tourism Social Entrepreneurship
• Governments can contribute in two broad ways to creating the conditions for tourism social
entrepreneurship to flourish à they can develop policies that support and encourage the development
and operation of social enterprises as part of an inclusive and sustainable tourism system, and they can
assist in the creation of institutional conditions that encourage, legitimize and synergize social
entrepreneurship ( Diane Dredge, 2017 )
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Social Innovation Process 

01

02

03

04

Social Problem
Identify social problem as an 

opportunity NOT as PROBLEM  à
solve and challenge it to tackle   

Implementation and Collaboration
Difuse innovation to survive à
competitive advantage, extend

location and scale of impact

Generate Collaborative Idea
Quadruple Helix Perspective à

Collaborate with all the stake holder 

to solve it 

Social Value Creation

Problems solved à Co-Creation 

Value à Create Shared Value



Co-Creation Value 
(Quadruple Helix Perspective )

Policies 
Bottom-up Planning

Collaboration and Synergy

Government

Research & Development 

Link & Match

Academia

Dual Motive ( Balancing between  

wealthy and impact ) 

Responsible to the future 

( Environment & Social concern )    

Tourism Industry

Congenial Planning

Social Mapping – Need Asessment

Society
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Tourism SE & SDG’s Goals

Dual Motive & 
Social Impact 

Tourism SE

Society & 
Environment 

Concern

Responsible
Tourism

SDG’s Goals on 
Sustainable 

Development

Sustainable 
Tourism

Since Responsible Tourism is about make a better living for the society ( host community & Environment) and also better destination

to visit so all the helixes should hand in hand to make the tourism more sustainable à that takes full account of its current and

future economic, social and environmental impacts, addressing the needs of visitors, the industry, the environment and host

communities.

SDG’s Goals on Sustainable Development
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